Muralist masters art of illusion
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F chava Power remembers
seeing wall murals whien
rhr:,.' M=t =tarted appearing

on publie spaces in a big way in

the mid-1990s. She'd be in a res-
tanranl, amd her dinner guests
woitld motice they no longer had
her attention. fer eyes would be
on the wall.

T'd be going close 1o the wall
o check out the texture and
brushstrokes,” she recalls. “The
first thing that came (o my mind
was: ‘[ can do that',”

She could indeed. Today, He-
hava iransforms homes and places
of business inlo tropical beaches,
dreamy cloud-filled skyscapes and
faraway lands. She's a practitioner
of trompe Foedl, the French term
for tricking the eye, creating illo-
sions compelling enough that the
human eye will accept them as re-
ality.

When she paints a window inoa
windowless room it becomes
brighter, more inviting and plens-
inp. If you ean’t have a real win-
dow, the illusion is the next best
thimg.

“YVou can use {rompe Toet] b
transform the almosphere in a
rooin,” she says. “Especially in
basement rooms, or small spaces.”

Zehava has been panting on
canvas for the past 18 yvears, but
when she began painting murals
about seven years ago it repre-
sented a career change. Afler
studyving graphic design al George
Brown College in Torento, she
went to work for CIBC, But the
corporate world hod s own set
of ereative constraints — budgets,
printing limitations, specific fonks
and logos, etc. It was stifling to
her expressive side,

Ehe was noticing a growing
number of murals in the Toronto
area, and it was family members
who prompted Zehava to give it a
try. Her first muiral was for her
sigter, an esthetician mumning &
home-based business who wanted
to provide a relaxing, pleasing en-
vironment for her customers.
Then, on a visil to another sister
in Israel, she was convineed by
her sister’s children (o paint the
Disney character Mulan, and the
Ninja Turtles.

“Then 1 did some murals for
friends, and it went from there,”
says Zohava

In 1999 she moved to Halifae
with her husband and two chil-
dren. Her daughter Micole’s room
had o window, but it was near the
ceiling, 50 Zehava painted a faux
window, A project with a large di-
nosaur scene in son Daniel’s room
iz still in progress. Since moving
to Halifax she's done murals for
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“Master of illusions™ Zehava Power transforms rooms into

mystical lands, gardenscapes, and tropical beaches.
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restaurants, fravel agencies,
Morthwood Manor, the Children’s
Ald Society and numerous resi-
dences. You can see more of her
wiork at www sehonca

Zehava's inspimation comes from
many places. While she was on
vacation in Whistler, B.C., her
sistor-in-law said she wanted her
bathroom to be an outdeor, other-
worldly, exotic experience. To-
gether they looked through Na-
tinnal Geographic issues until they
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came upon photos of Egyptian m-
ing, which became the inspiration
for a mural that covers three walls
and the ceiling.

I really like scenes with lush,
full colour,” she says. “IU's great o
make a difference in how people

feel in A room.”

u fory Filzpatrick {5 a special fea-
tures writer with The Herald, You
can conlaet Jory at jfitzpafricki®
herald ns.ca




